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THE RETAIL JOURNEY

@
of customers want
retailers to send them
personalized
offers based on their
purchase history

79%

SPOT TRENDS

PLAN

MARKETING IDEA
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CUSTOMER

FEEDBACK

Retailer

MOBILE

CLIENTELING

PRODUCT

RECOMMENDATION

RUN SALES AND

CUSTOMER REPORTS

PURCHASE HISTORY

EMAIL RECIEPT

SEGMENT DATA

EMAIL CAMPAIGN

EMPOWERED STAFF  

IN LOYALTY

ENROLL

PROGRAM

EVENT

SPECIAL

Entrepreneur

Pro�table
Data-driven
Competitive

REVIEWS

Mandy

Y�’re
Invited!

87%
of consumers are 
interested in a  
personalized
and consistent
experience across
all channels.

MOBILE

CLIENTELING

FRIENDLY

HELPFUL

STAFF

SECURE

MOBILE

CHECKOUT

LOYALTY

REWARDS

REFERRALS

Customer

78%
of U.S. consumers believe  
mobile technology
provides a faster experience.

Brand Evangelist

Delighted
Loyal

Engaged


